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RAN-2408000604020011
S.Y.B.Com. (Sem. IV) Examination October - 2025

Marketing - 4$

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.

 Fill up strictly the above details on your answer book

Seat No.:

Student’s Signature

â-1.  “uQ¡“p ‘¥L$u L$p¡B‘Z ‘p„Q“p S>hpb Ap‘p¡.$ (10)
 1) âdp¡i“ rdîZ“u ìep¿ep Ap‘p¡.
 2) ìe[¼sNs h¡QpZ“p b¡ L$pep£ kdÅhp¡.
 3) ìep‘pf dpV¡$ Ål¡fps“p gpcp¡ iy„ R>¡?
 4) qX$rS>V$g dpL£$qV„$N kdÅhp¡.
 5) B2C dpL£$qV„$N kdÅhp¡.
 6) N°plL$ Ar^L©$rs“¡ Akf L$fsu bpbsp¡ iy„ R>¡?
 7) N°plL$“p Æh“ Q¾$“¡ kdÅhp¡.

â-2.  âdp¡i“ rdîZ“u ìep¿ep A“¡ s¡“p dy¿e OV$L$p¡ kdÅhp¡.$ (14)
A’hp

 (a) Ål¡fps“u ìep¿ep Ap‘p¡ A“¡ dpL£$qV„$Ndp„ s¡“y„ dlÐh kdÅhp¡.$ (7)
 (b) rhrh^ âL$pf“u Ål¡fpsp¡ A“¡ s¡d“u N°plL$p¡ ‘f“u Akf kdÅhp¡. (7)

â-3.  N°plL$ Ar^L©$rs A“¡ ÅmhZu“¡ Akf L$fsu dy¿e bpbsp¡“¡ Dv$plfZ kp’¡ kdÅhp¡.$ (14)
A’hp

 (a) N°plL$ ÅmhZu iy„ R>¡? ìehkpep¡ N°plL$ rhðk“uesp L¡$hu fus¡ h^pfu iL¡$?$ (7)
 (b) aõV®$-V$pBd Mfuv$v$pfp¡“y„ dlÐh kdÅhp¡ A“¡ s¡d“¡ ‘y“:Mfuv$v$pfudp„ L¡$hu fus¡ ‘qfhrs®s L$fu (7) 

iL$pe s¡ kdÅhp¡.

â-4. (a) qX$rS>V$g dpL£$qV„$N ‘f Vy„$L$$ “p¢^ gMp¡.$ (6)
 (b) L¡$k õV$X$u$ (6)
  A¡L$ “hu B-L$p¡dk® L„$‘“u gp„bp Npmp“u N°plL$ ÅmhZu ìe|lfQ“pAp¡ ip¡^u flu R>¡. s¡Ap¡ 

gp¡eëV$u âp¡N°pçk, f¡afg qX$õL$pDÞV$, A“¡ rhriô$ kæe‘v$p¡ ‘f rhQpfZp L$fu füp R>¡. 
s¡d“p¡ l¡sy b°pÞX$ gp¡eëV$u A“¡ N°plL$ Å¡X$pZ h^pfhp“p¡ R>¡. î¡›$ ìe|lfQ“p“u cgpdZ L$fp¡ 
A“¡ s¡“p¡ Ap^pf Ap‘p¡.
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ENGLISH VERSION

Q-1.	 	 Answer	any	five	of	the	following:	 (10)
	 1.	 Define	the	promotion	mix.
	 2.	 Explain	any	two	functions	of	personal	selling.

 3. What	are	the	benefits	of	advertising	for	businesses?

	 4.	 What	is	digital	marketing?

	 5.	 Explain	B2C	marketing.

	 6.	 What	are	the	factors	affecting	customer	acquisition?

	 7.	 Explain	the	life	cycle	of	a	customer.

Q-2.	 	 Define	the	Promotion	Mix	and	explain	its	key	components.	 (14)

OR

	 (a)	 Define	advertising	and	explain	its	objectives	in	marketing.	 (7)

	 (b)	 Explain	different	types	of	advertising	and	their	impact	on	consumers.		 (7)

Q-3.	 	 Discuss	the	key	factors	affecting	customer	acquisition	and	retention	with	 (14)

	 	 real-world	examples.

OR

	 (a)	 Define	customer	retention.	How	can	businesses	improve	customer	loyalty?	 (7)

	 (b)	 Explain	the	importance	of	first-time	buyers	and	strategies	to	convert	them	into	 (7) 

repeat buyers.

Q-4.	 (a)	 Write	a	short	note	on	Digital	Marketing.	 (6)

 (b) Case Study: (6)

	 	 	A	new	online	store	wants	to	attract	customers	and	ensure	they	return	for	repeat	

purchases.	They	are	considering	offering	 loyalty	programs,	 referral	discounts,	

and	 exclusive	 memberships.	 However,	 they	 are	 unsure	 which	 method	 will	

provide	long-term	customer	retention.	Their	goal	is	to	increase	brand	loyalty	and	

customer	engagement.	Recommend	the	best	strategy	and	justify	your	answer.


